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We’ve been developing custom software applications for 30 years, but here are just a few of our more 

recent website and marketing-related projects.  

Most recently serving as North America Head of Marketing & Web Development for a $4 billion global 

retail travel company, our past work has taken us through numerous industries and business models -- 

and provided a wealth of experience that we can extend to you.   

Whether building new systems from the ground up, or enhancing existing systems, we’ve always 

approached each project and partnership with a forward-looking eye: 

• using cutting-edge marketing strategies and tactics proven to boost sales & engagement 

• providing a fulfilling, rewards-driven customer experience 

• and by improving productivity with business automation 

To accomplish this, there is as much – or more – going on behind the scenes of our work as there is on 

the front-end.  What you get is MORE than what you see. 

We have integrated multiple, separate sources of data to provide a 360-degree view of the customer to 

more clearly understand their needs… we’ve given customers reasons to stay loyal so they keep coming 

back… and we make our clients’ lives easier so they can do more with less effort.    
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Thump Records (Universal Music Group) 
 

Here is a website we recently built for a record label under Universal Music 

Group we have a partnership with – Thump Records, in the music business since 

1990.  This is a good example of a full-scale e-commerce site where we built and 

continue to maintain everything from content to graphic art to e-commerce, 

with marketing automation running behind the scenes.  As an overhaul to an 

older website, the new website more than tripled web traffic and increased 

sales by over 300% in just the first month. 

https://thumprecords.com 

  

https://www.brassringconsult.com
https://thumprecords.com/
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E-commerce Built for Speed 

With so many “moving parts” and media-rich pages, e-

commerce pages are notoriously tough to get loading 

quickly. And with search engines like Google paying such 

close attention to page load speed and “web vitals”, it’s 

more important than ever to optimize e-commerce sites.  

We achieve top-quality results on product pages…  

 

https://www.brassringconsult.com
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Instead of using third-party (pre-made) engagement & “gamification” tools, we build our own which 

gives us complete control over the branding, functionality and content to create something truly unique 

– tailored to the client’s industry and market. This high level of customization gives our clients a 

considerable advantage. 

The Lowrider Wheel of Bling popup (pictured above) is a perfect example of this. In exchange for the 

customer opting-in to receive marketing email communication, they can “spin to win” this animated 

wheel to get discounts and giveaways. The result is boosted sales, customer engagement, and valuable 

marketing permission!   

Giveaways and discounts are purchase-dependent (i.e. “free oldies CD with a purchase”) and we have 

full control over the probability of the customer landing on each prize. We also built a marketing 

automation system to send emails reminding customers to redeem their prizes before they expire. 

Since introducing the Lowrider Wheel of Bling to ThumpRecords.com: 

• Sales lifted over 55% in the first 30 days after implementation 

• A significant marketing opt-in email list has been built and continues to grow (now over 5,000 

after just one year) 

• The added engagement has resulted in a major SEO improvement for the website with bounce 

rates going from 45% to just 18% 
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Brass Ring Consulting Group Website 
 

This is our own website, which includes marketing automation features, appointment scheduling & 

payment processing, a blog and case studies. 

https://www.brassringconsult.com  
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Limitless Volume – Day Trading e-Learning & Membership 
 

Limitless Volume (https://limitlessvolume.com) is an e-learning and membership website for stock day 

traders led by day trading guru Daryl Morse. The website features: 

• Multiple membership options, including trial memberships 

• Multiple online courses with text and instructional video as well as one-on-one live video mentorship as 

the student progresses 

• Downloadable resources for members 

• The ability for students of certain membership types to schedule mentorship sessions with Daryl or others 

on Daryl’s team with certain specializations (like tech support) 

• Gated access to Daryl’s daily live trading room (Zoom session), restricted to a specific membership level 

• A “trade tracker” feature that alerts members of new trades as they’re being made via SMS and email, 

with an online portal for members to view current and past trade details 

• Member access to scheduled live (Zoom) classes and access to archived video of past classes. 

• Private messaging between mentors and members 

• Full integration with Hubspot CRM to track prospects and members alike. 

 

  

https://www.brassringconsult.com
https://limitlessvolume.com/
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Re-branding Limitless Volume 

We created a whole new branding look for Limitless 

Volume. Compare the old and new logos: 

 to…

 
 

We also created a 3D motion graphic intro for 

instructional videos from Limitless Volume… see it here: 

https://youtu.be/AVeJcYAZzbg  

https://www.brassringconsult.com
https://youtu.be/AVeJcYAZzbg
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Howard’s House Cleaning Referral Agency 
 

We completely rebuilt the website for Howard’s House Cleaning Referral Agency, Inc. -- L.A. and 

Orange County’s top-rated maid service. Here’s a great example of a custom-built Wordpress site – no 

templates used – that’s highly optimized for speed and local SEO without sacrificing things like fun 

animations, video and marketing features.  

(Note: all the content – graphic design, video, website copy -- is our work with the exception of the blog 

copy… we have advised the client to improve the quality and SEO optimization of the blog content and 

that is now being addressed.)  

https://www.howardshousecleaning.com  
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Built for Speed… 

GTMetrix performance - Services Page: 

 

GTMetrix performance - SEO City Pages: 

 

  

Branding Video 

Integrated into the website is a video 

about Howard’s House Cleaning 

Referral Agency.  You can see it by 

clicking on the image link here: 

https://youtu.be/1IuLzws1WjU 

 

https://www.brassringconsult.com
https://youtu.be/1IuLzws1WjU
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Built for Business… 

Since the business is a referral agency whose cleaning crews are independent contractors, there are 

governmental compliance rules that require the business to maintain specific records of work offered to 

and performed by those independent contractors.  For example, a whole series of documents and 

agreements need to be in place and signed prior to the contractor beginning work.  And then, 

acceptance or rejection of jobs offered to contractors must be recorded, as well as invoices for those 

jobs received from the contractors.   

So, we built a comprehensive system that automated and streamlined the onboarding documentation 

process, and then automated the job acceptance/rejection and invoicing processes while maintaining 

historical records of everything needed for compliance.  Records can be exported to Microsoft Excel for 

archival purposes as well.  Emails sent to contractors for compliance purposes are automatically sent 

daily at specific times but can also be re-sent manually by the business operator.  These functions are 

hidden behind a password-protected part of the website. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The system integrates via API with the service booking platform Launch27 to synchronize jobs upcoming 

and jobs completed, team assignments, commission rates, job cost totals etc. 

https://www.brassringconsult.com
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Wells Fargo – Go Far Rewards Travel Website (select screenshots) 
 

Accessible to 17 million Wells Fargo cardholders, the Go Far Rewards program offers the ability to earn 

points for purchases and redeem them for travel (among other things).  We led the development team 

that built the Travel portion of the rewards program, accounting for approximately $150 million in 

annual purchases of flights, car rentals, hotel stays, cruises and vacation packages.  Here are some of the 

marketing-oriented features we built as well…  

 

Travel offers (dynamic content fed via API from a custom-made CMS) 
  

https://www.brassringconsult.com
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Hotel Deals (dynamic real-time content obtained via integration with Expedia’s hotel 

deals API) 

https://www.brassringconsult.com
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Recent Searches (storage and instant recall of the user’s most recent flight, hotel, and car 

rental searches) 
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“Travel Style” Campaign (personalized travel recommendations based on the user’s 

interaction with the site; implementation of “gamification” features) 
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Cruise & Vacation “Bonus Points” Promotions (dynamic content from custom CMS 

source, complex back-end system to award “bonus points” for purchases online and off-

line via the call center) 

  

https://www.brassringconsult.com
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CURewards Travel Website 
 

CURewards is a Visa and Mastercard loyalty program serving 8 million members of credit unions around 

the country, and accounting for over $70 million in annual purchases of flights, car rentals, hotel stays, 

cruises and vacation packages.  Like with the Wells Fargo program, we helped lead the team that built 

the Travel portion of the rewards program and built several key features ourselves, including travel 

deals (shown below, which open to details via a modal popup) and traveler profiles (ADA-compliant 

user storage and recall of personal & family member information like frequent flyer program numbers, 

passport info, contact info etc. for instant field fill-in when completing flight booking forms).  

https://www.brassringconsult.com
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PNC Bank - PNC Points Travel Website 
 

Like the Wells Fargo and CURewards programs, this is the travel rewards program for cardholders with 

PNC Bank…  

https://www.brassringconsult.com
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Big Day Records Website 

 

  

https://www.brassringconsult.com


pg. 23 
 

Montrose Travel Website 
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Serving as Head of Marketing for Montrose Travel, we helped grow the company from $125 million to 

over $325 million in a few short years.  We were then instrumental in the company’s acquisition by CTM 

(Corporate Travel Management), a $4 billion global travel company.  We were deeply involved with the 

merger, and served as Head of Marketing & Web Development for CTM North America, where our team 

built their website (now branded “Allure Travel”): 

https://www.alluretravel.com/ 

  

https://www.brassringconsult.com
https://www.alluretravel.com/
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Allure Travel Website (CTM) 
 

Prior to CTM’s acquisition of Montrose Travel, the company maintained its own leisure travel brand 

called “Allure Travel”.  In 2019, Allure Travel absorbed the Montrose Travel brand, but prior to this we 

personally built and maintained a separate website specifically for Allure Travel.  Here are a couple 

screenshots: 
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Agile Supply Company 
 

This client is a Chicago-based procurement firm. The website is mostly informational with the ability for 

the user to “request a quote” on products and services. A full e-commerce site is on the horizon. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

https://www.brassringconsult.com


pg. 27 
 

 

https://agilesupplycompany.com   

https://www.brassringconsult.com
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Brass Ring Consulting Group is a full-service consulting firm, specializing in Marketing, 
Web Development, Product Strategy, Finance, Business Planning and Venture Funding. 

We’ve been there on the front lines: writing and executing award-winning business 
plans and marketing plans, developing standalone and web-based applications to 
solve complex business needs or to deliver exceptional customer experiences, and 
raising millions in funding from angel and venture capital investors. We’ve played a key 
role in generating billions of dollars in revenue for our clients. 

Our experience allows us to do what others can’t — look at your business holistically. 

Visit https://www.brassringconsult.com for more information. 

 

https://www.brassringconsult.com
https://www.brassringconsult.com/
https://www.brassringconsult.com

